analyzes whether the "Clients Assisted" variable is more useful than the "Sales" variable in calculating the stages of the Product Life Cycle (PLC) using the Bass model, proposing a new way to manage marketing and sales departments in companies. In their article, they apply the Bass model to define the stages of the PLC and non-linear regression models to estimate the PLC. The results show that more consistent estimations of the stages of the PLC are obtained through the "Clients Assisted" variable, which has theoretical and practical implications that can help with business management.
The work by Professors Juan Aída Galiano, Vicente Rodríguez and Manuela Saco analyzes whether the "Clients Assisted" variable is more useful than the "Sales" variable in calculating the stages of the Product Life Cycle (PLC) using the Bass model, proposing a new way to manage marketing and sales departments in companies. In their article, they apply the Bass model to define the stages of the PLC and non-linear regression models to estimate the PLC. The results show that more consistent estimations of the stages of the PLC are obtained through the "Clients Assisted" variable, which has theoretical and practical implications that can help with business management.
In her article, Professor Nuria Puente Domínguez wonders whether the behavior of online shoppers can be influenced through the internal layout of an online store. Many researchers have analyzed the influence of the physical point of sale on the consumer's emotional states and their buying behavior. However, although online stores are the greatest exponent of self-service, there is hardly any research on e-merchandising. Therefore, she conducts an exploratory study in order to better understand the context of the research when considering the analysis variables that are of interest within the study area, which will allow e-commerce companies to know which e-merchandising techniques must be implemented for efficient business management.
Finally, I would like to express our sincere thanks to the authors for their effort, to the members of the editorial committee and the referees for their inestimable collaboration and professionalism and to the readers of Harvard Deusto Business Research for their warm reception. Thank you very much to everyone. 
